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LECTURE ONE 

PRINCIPLES OF BROADCAST PRESENTATION 

Statement of Objectives 

This lecture is designed to: 

a) Give a detail definition of broadcasting. 

b) Discuss the meaning of presentation. 

c) Guide students to understand some presentation tips. 

PRE-TEST 

1)   What do you understand by broadcasting? 

2) What are the attributes of a good broadcast presenter? 

3) List two tips for good broadcast presentation?  

 

Introduction 

Definition of Broadcasting: 

    Broadcasting is the distribution of audio and video content to a heterogeneous audience 

through audio-visual media. It is the dissemination of messages designed to inform, educate, 

entertain, set agenda, and mobilize, among other functions. It entails the transmission of radio 

and television programmes to reach the audience. The concept of broadcasting refers to many 
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issues that involve sending out content broadly. The Nigerian Broadcasting Commission 

(NBC) notes that “Broadcasting is a creative medium characterized by professionalism, 

choice and innovation, to serve the interest of the general public”. The code explains that 

broadcasting has the power to influence society positively by promoting the agenda for the 

social, cultural, economic, political and technological development of a nation. 

   Broadcasting is also viewed as the packaging of messages through an electronic medium to 

a large and heterogeneous audience. Those who receive broadcast content are the general 

public or a subset of the population.   

PRESENTATION 

   Presentation is the packaging of content for broadcast media. Presentation is the delivery of 

messages that have been scripted for a presenter to deliver to the listener or viewer. 

Presentation has to do with the use of skills of elocution to give content to audience. The 

place of presentation has become central to the success of any broadcast content. Hence, most 

outfits spend an appreciable amount of their income for the training of the anchor or 

presenters of their programmes. 

In presentation, quality can be attained through: 

1) Understanding the objective of the programme: It is vital for a presenter to take 

cognisance of the objective of the programme. Whether the programme is meant for 

information, education, entertainment, mobilization or other reasons. Knowing this 

would give the presenter focus and allow the goals of the programme to be achieved. 

2) Needs of the listener: A good broadcast presentation is able to meet the needs of the 

listener or viewer. Sometimes listeners are following a programme for escapist 

reasons, entertainment, education, information or other reasons. Through research or 

audience analysis, broadcast presenters can become conversant with audience needs. 

3) Knowledge of the characteristic of the medium: Radio as an audio medium 

requires that a presenter be graphic or descriptive while presenting content.  
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On the other hand, television is a visual medium which comes with the power of 

video and sound. 

The impact of knowing the possibilities of these media is that it enables an anchor to present 

content in such a way to reach the target audience. White (2002) citing some broadcast 

veterans: Jim Boyer, Edwin Pfeiffer and John Bobel lists some other attributes of a good 

presenter. 

a) Credibility 

b) Reliability 

c) Humour 

d) Proper use of language. 

Other vital qualities of a good presenter include: 

e) Awareness and General Knowledge 

f) Proper pronunciation and delivery 

g) Well modulated voice 

h) Love of Broadcasting 

A good presenter inspires imagination and liking for the programme, develops and fosters a 

sense of belonging among the listeners or viewers which keeps them „hooked‟ to the channel. 

Such a presenter is approachable and dependable, sounds pleasant, coherent, confident, 

cheerful and vibrant. In addition, the apex licensing and monitoring agency of broadcasting in 

Nigeria: National Broadcasting Commission (NBC) lists some points to be noted by anyone 

desiring good presentation.  

These are: 

 Inflects and modulates the voice properly 

 Speaks at a comfortable pace 

 Aims for a smooth flow 
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 Chooses simple words 

 Uses a script if necessary 

 Rehearses the script 

 Sticks to correct pronunciation of words 

 Doesn‟t talk over music with words 

 Avoids slangs 

 Apologises for an error 

 Identifies the station clearly 

 Sounds warm and friendly always 

 Signs on and off appreciatively 

 Never makes dry and expensive jokes 

 Is calm and confident even when Ad- libbing 

 Provides informative link between programmes 

 Woos the listener politely 

For aspiring broadcast presenters, it is relevant for you to be determined, be curious and 

motivated. 
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SUMMARY 

 In this lecture, we learnt that broadcasting has to do with the distribution of audio and video 

content to a heterogeneous audience through audio-visual media. We also learnt that 

presentation is the packaging of content for broadcast media and it is the delivery of 

messages that have been scripted for a presenter to deliver to the listener or viewer. 

   Finally, some tips for good presenters were listed: credibility, reliability, proper use of 

language and so on. 

POST TEST 

a) List and explain three attributes of a good presenter? 

b) What do you understand by broadcast presentation? 

c)  What is the place of audience research in broadcast presentation? 

REFERENCES 

  White, T (2002) Broadcast News Writing, reporting and producing (third edition) 

Boston: Focal Press. 

Nigeria Broadcasting Code (NBC) (2002) (11
th

 Edition). National Broadcasting         

Commission.  
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Lecture Two 

TYPES OF PRESENTATION TECHNIQUES AND AUDIENCE TYPES 

Specific Objective of the lecture 

Identify the different types of presentation techniques. 

a) Understand the types of audience in broadcasting. 

b) Know the various types of presentation techniques  

PRE-TEST 

1) What do you understand by Subjective Presentation? 

2) How can the presentation technique adopted in a programme affect presentation? 

3) What does passive audience mean? 

 

INTRODUCTION 

   You will recall that in previous lessons, we have dwelt on the issue of the roles of a 

presenter, tips for good presentation and categories of broadcast presenters. We want to go a 

step further by discussing the types of techniques that are used in presentation. 

   Before dwelling on technique, let us see what Donald, Maynard and Spann (2008) suggest 

as a formula for presentation. They referred to it as PEER CAPE- an acronym used to 

represent: 

 Poise 

 Eye Contact 

 Energy and 

 Rhythm 
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CAPE refers to 

 Correcting mistakes 

 Animation 

 Pacing 

 Emphasis 

   Let us pay particular attention to animation. Donald et al argue that presenters should 

master the use of their eyes, lips, faces, hands and heads. As a presenter, you should not just 

stand motionless. Sometimes presenters lift their eye brows, or tilt their heads for emphasis. 

Importantly, the gesture or animation must relate to the tone. For instance, a report of a 

bloody armed robbery attack should be presented with a more sombre tone, rather than with 

excitement. 

PRESENTATIN TECHNIQUE 

   Presentation technique refers to the art, method or procedure of presenting content on the 

broadcast media. Since programmes vary, the techniques for presentation also are different. 

Some more serious or formal programmes such as news, current affairs, discussion and 

interview programmes demand more formal language, devoid of flowery or poetic language. 

   On the other hand, programmes such as Game shows, Reality shows, Talks, Feature, and 

Storytelling demand creative, imaginative and innovative presentation. The lesson here is that 

the techniques of presentation for programmes in the broadcast media are different. 
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Two main technique of presentation are: Objective and Subjective techniques. 

OBJECTIVE TECHNIQUE 

   Objective method or technique of presentation relate to a matter-to-fact objective style. This 

is devoid of opinions, slangs, or other forms that could affect the objectivity of the message. 

An objective technique of presentation is useful for news, current affairs, interviews, political 

programmes. A presenter on a broadcast programme should know when to draw the line 

between subjectivity and objectivity. This should be drawn when presenting news related 

programmes as they ought to be.   A declaration by the European Journalism Training 

Association in 2006 cited in UNESCO series on Journalism Education (2007) holds that 

journalists should master the most genres, including their style-technique and basics of lay-

out. The essence of this declaration is to encourage media workers, especially broadcasters, to 

be conversant with presentation techniques. 

SUBJETIVE TECHNIQUE 

   In Subjective Presentation, the anchor shows a measure of his views as well as allows the 

listeners or viewers to participate. This technique allows for opinions, use of colourful 

language, explanation and details. 

   Subjective Presentation is further divided into Personalized Presentation and Aggressive 

Presentation. 

i. PERSONALISED PRESENTATION: In personalised technique, there is a closer 

interaction between the presenter and the audience. Programmes that have phone-in, 

e-mail, tweets, video conferencing and so on are personalised programmes. Example 

of this programme is Radio-Link on Radio Nigeria Network .The essence of such a 
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programme is to create for  more  feedback ,participation and audience appeal  for the  

programmes. 

ii. AGGRESIVE PRESENTATION: In this format, the presenter uses jokes, adds 

interesting news items anecdotes to enhance the programme credibility. It could also 

has commercials and opportunities for the viewers to win gifts. The aggressive style 

of presentation is becoming very popular, because of the use of entertainment to 

attract the listener or audience. Some magazine programmes engage  aggressive 

methods of presentation to woe  the  audience to participate in the programme  

TYPES OF LISTENERS 

Just as presenters and presentation styles differ, so also do the listeners. The listeners or 

viewers are diverse, economically, educationally, culturally and demographically. They also 

differ in attitudes and media literacy. 

   Listeners or viewers can be grouped as: 

1. ACTIVE RECEIVERS: The active media user participates in a programme by 

offering feedback through letters, phone-in, e-mail, tweets and so on. The importance 

of this involvement is that it helps to improve the quality of presentation and 

production. Such a listener or viewer is knowledgeable about the content of the 

programme and thus contributes to the content of the programme, in form of e-mails, 

phone calls etc. 

2. PASSIVE LISTENER: A listener or viewer that is classified as passive, listens to a 

programme, but usually does not send any form of feedback. The reasons for this 

attitude might be lack of interest, content or quality of the programme. The way to get 

such receivers to participate is to create a sort of reward or recognition mechanism for 

them. Such as reading their mails, quiz that could result into gifts. 
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                 SUMMARY 

In this lesson, we discussed different types of presentation in the broadcasting 

business objectives. These include: Objective and Subjective techniques. The former 

refers to a matter- of- fact ,objective style of presenting programmes, which is devoid 

of opinions ,slangs and other comments that could affect objectivity, while the latter 

refers to  a style in which the presenter makes his own comments, and allows the 

listener or viewer to contribute through their letters ,phone-calls ,etc that are usually 

subjective. We also learnt about types of listeners or viewers: Active receiver and 

passive receivers .The active receiver participates in programmes by offering 

feedback to the presenter or producer ,while the passive  viewer watches or listens to a 

programme, but does not send any form of feedback. 

 

POST TEST 

 

1) Presenters in broadcasting are different, so are viewers or listeners .Discuss? 

2) In which ways is a personalized presentation different from   an aggressive 

presentation? 

 

Donald,R, Maynard, R and Spann ,T(2008) Fundamentals of Television  Production 

(second edition) Boston  : Pearson Education ,Inc.      

UNESCO(2007)Model Curriculum for Journalism Education. 
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LECTURE THREE 

CATEGORIES OF BROADCAST PRESENTERS 

Specific Objectives of the Lecture. 

On completing this lecture you should be able to do the following: 

(a) Know the categories of broadcast presenters; 

(b) Know the differences among the types of broadcast presenters; and 

(c) Explain the functions of the broadcast presenters. 

The Pre-Test 

1. What is the importance of a presenter to a broadcast house and to the public? 

2. How is a broadcast presenter different from other types of presenters? 

3. What is an objective technique of presentation? 

Introduction             

The growing influence of the media, especially broadcast is hinged on current information 

and communication technologies that have made information easier to access. These include 

Satellite transmission, Internet, GSM among others. Stan le Roy (1989) notes that the impact 

of the mass media,  especially television on society has been profound. This is so as it has 

changed lifestyles, become a major influence on culture, politics, economy, religion and other 

spheres of human endeavour. 

In Nigeria, the liberalization of the Broadcasting Media Industry in 1992, through granting 

licenses to private owners has further increased the influence of media on society. Now there 

are more broadcast organizations, hence the needs for good presenters to promote the stations 

have become high. Presenters are the face or voice of a radio or television establishment, the 

bridge between the audience and the broadcast organization. As such, the presenter is 
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expected to be very knowledgeable about the treatment of a programme he is to present. 

Similarly, there is a need for the presenter to understand the make-up of the 

receivers/listeners to the programme. In terms of  their demography, psychograph, including 

age, gender, ethnic group, religion and media literacy level. 

The importance of presenters on the broadcast media is further stressed by Donald, Maynard 

and Spann (2008) who note that only few areas of human endeavour are more filled with 

misconceptions than broadcast presentation. This is so, because diverse issues come to the 

fore in broadcast presentation: facial treatment, clothing accessories, language etc. 

In presenting programmes, there is a continuous link with the audience. A presenter must 

interact with the audience in a friendly manner to encourage them to stay glued to the 

programme. The presenter could urge them to participate through letters, e-mails, tweets, 

phone calls among others. We would now proceed to look at various types of presenters. 

These are: 

News Anchor: The news is a vital aspect of programming. News can be defined as any real 

happening that may have an effect upon people. The news anchor presents news programmes, 

such as NTA Network news, Radio Nigeria network news, and news magazine programmes. 

In presenting news programmes the language should be formal, matter- of- fact and objective. 

There is no room for flowery language or usage of slang. News presenters are traditionally 

expected to be dressed corporately or in a formal way that would not distract the viewer from 

the intended message. Also a news presenter avoids the use of non-verbal cues that could 

alter the meaning of the language. He or she should avoid any inclusion of emotionality that 

could also affect the audience. 

Announcer: Announcers on radio or television handle the public service message, 

announcements, introduce programmes, read commentary and voice radio commercials. 

Announcers are expected to be lively, in order to carry the listeners along. For instance, a 

succinct, catchy and relevant introduction adds to the pace of the programme and creates 
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interest among the audience. An announcer, who sometimes could serve as a duty continuity 

announcer has some items of his trade: CDS, discs, pen and paper. In some cases, when a 

programme does not run up to the scheduled duration, the announcer can use music as filler 

or some promotional announcements to occupy the remaining period. The announcer is thus 

more proficient, if he has confidence, some creativity and organization. It is important that 

broadcast organizations handle their announcement segments properly, because it has a way 

of affecting the impression that the publics of the organizations have. An announcer that does 

not anchor the segment on announcement properly could discourage the viewers from 

patronizing the organization through listenership and placement of adverts. 

Compere: Announcers who are categorized as Compere include those who handle audience 

participatory programme, same as master of ceremony. They include the Disc Jockey or 

Video Jockey. The DJ or VJ are usually very good with the language of presentation, creative 

and sometimes speak in a fast pace. Sometimes DJ‟s and VJ are viewed as too talkative, 

sometimes talking over music. Therefore, the announcers must focus on relevant issues and 

avoid unnecessary jibes. 

Some Games Shows or Audience Participatory Programmes such as “who wants to be a 

millionaire”, “moment with Mo”, are presented by comperes. These comperes are mostly 

vibrant, good with humour and use language in a way that holds the attention of the audience. 

In the different categorization of the broadcast presenters, their roles are mainly to entertain, 

educate and inform the audience in a positive and attractive way. The performance expected 

from an anchor differs as a consequence of the programme type such as sports, entertainment, 

games shows, news, music, etc. A presenter usually introduces a programme, interviews 

guests during a programme and interacts with the audience in live programmes 

 

 

 



16 
 

 

 

Duties of a Broadcast Presenter 

Some factors affect the duties that a broadcast presenter performs. These range from 

ownership influence, programme typology, time-belt, audience and programme philosophy. 

However, some duties are viewed as universally accepted standards. Prospects.ac.uk. lists the 

following as some of the roles of a presenter: 

1. Researching topics and background information for items to be featured on the 

programme. 

2. Planning and rehearsing programmes 

3. Writing and sometimes memorizing scripts 

4. Liaising with other members of the production and technical teams 

In the course of the broadcast presentation, the anchor is saddled with some of the following 

roles: 

1. Introducing and hosting programmes 

2. Interviewing guests in the studio by telephone or on location 

3. Playing music 

4. Reading news, sports, weather and other reports 

5. Reviewing books, films, music or newspapers 

6. Providing links between programmes 

7. Keeping the programme running to schedule 

8. Keeping in contact with the Director and production team in the studio gallery. 

In conclusion, when the programme has been rounded-off, the broadcast presenter also gets 

involved with the production crew. This is done with a view of evaluating the presented 

programme and planning for future production. 
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                SUMMARY     

In this lecture, we have discussed the various types of presenters in the broadcast industry. 

We started by looking at the growing influence of the mass media in the world. The type of 

presenters we discussed include: Newsreaders, Announcers and Compere. The techniques or 

styles used by these presenters are determined by the nature of the programme and other 

prevailing factors: ownership, house style etc.Finally, we viewed the roles that the anchor 

plays before, during and after a presentation on the broadcaster media. 

Post-Test 

1. What differentiates a news reader from other types of presenters? 

2. List and explain two roles of a broadcast presenter. 

3. What do you understand as a compere? 

References 

Hilliard, R.L. (1976) Writing for Television.( 3
rd

 Edition). Ontario: Saunders of Toronto. 

.Donald, R., Maynard, R. and Spann, T.(2008) Fundamental of Television Production. 

Boston: Allyn and Bacon. 

Prospects.ac.uk 2008. Broadcast Presenter: job description. 

 

 

 
 
 
 
 
 
 
 
 
 



18 
 

 
 
 
 

LECTURE FOUR 
 
 

NON-VERBAL COMMUNICATION AND BROADCATING 
 
                       Lecture four is designed to  

 
(i) Explain the concept of non-verbal communication 

(ii) Discuss the place of non-verbal communication in broadcasting 

(iii) List some of the non-verbal cues 

 

PRE -TEST 

(1)        In which ways can non-verbal communication affect broadcast 

(2)        How can non-verbal communication be used positively in broadcasting. 

(3)         Mention two non-verbal communication modes that can be used to complements 

broadcast presentation.                                    

                                           

                                  INTRODUCTION 

Broadcasting in its traditional form entails transmitting content from a radio or television or speech 

for broadcasting. It is the transmission of a radio or television programme for reception by the 

public. Usually content on Radio, television and the internet are delivered by presenters or anchors. 

How does their communication of content reach the audience in the desired form that is balanced or 

objective. 

Let us start by defining communication before we narrow down to non-verbal communication. The 

verb communicates means (1) to exchange thoughts, feelings Information (2) to make known (3) to 

make common or have a sympathetic relationship. 
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The noun   communication means, common messages, information. (2) The process of exchange 

between individuals via a common system of symbols. (3) The act of expressing ideas and (4) the 

science of transmitting information. 

  Communication is a process, not an activity, not a thing and occurs when humans affect one 

another. Simply put, man as a social animal is always communicating with other human beings like 

himself. Communication requires a medium. There must be some physical basis for the exchange of 

message. This includes speech, pictures non-verbal communication e.t.c. For instance, in the past, 

humans listed information or message on or messages on books, burned them, painted and scripted. 

In addition, the development of writing grew spoken symbols higher than the scope of the human 

voice in distance and time. 

In discussing the media of communication such concept, as film, print or broadcasting can be in 

included. We also have disk and tape recording as well as computer. 

 

                                                              LEVELS OF COMMUNICATION 

We can categorize communication in terms of level of the broad social context within which it 

operates. The levels include, 

- INTRA PERSONAL  - Communication that goes on within a person usually this has to do with 

your decision to do different things, which are your choice. For instance, decision to talk, 

walk, eat and have social interaction with other people. 

- INTERPERSONAL – Communication between two persons, mostly at the face-to-face level. 

- SMALL GROUP - Communication by one to several persons to an audience of 25 or more 

persons. 

- ORGANIZATIONAL  COMMUNICATION – This is communication among a group of person to 

an audience of 25 or more persons. 

- PUBLIC OR MASS COMMUNICATION. This is communication from one person or a group of 

persons, through special media to large audience or markets. 
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Communication can further be divided into 2 broad classes (1) VERBAL (written and oral) 

- ORAL COMMUNICATION – Is the basic form of communication and has a lot of advantages, 

most takes place in the absence of written communication. However, speech is transmissible 

and interchangeable; as such anybody within earshot can repeat what he heard.  

                                                      ADVANTAGEES OF ORAL COMMUNICATION 

(1) It enhances warm interpersonal interaction among users. 

(2) No other form of communication encourages immediate feedback. The feedback can be 

seen on the faces of the audience in an oral communication encounter. 

(3) It helps the speaker access himself to speak more loudly, or more simply e.t.c. 

(4) It serves as a means of social control i.e difference can be resolved in a civilized manner 

speech has a therapeutic effect; hence the saying “Let your words be seasoned with life”. 

 

DISADVANTAGES OF ORAL COMUNICATION 

- It lacks permanence ( it is transient) 

- It is easily deniable 

- It does not give room for our thought to crystallize i.e consolidate our idea-given room for 

impression. 

- It gives room for easily duplication of errors of distortion 

Aside oral communication that plays diverse roles in broadcast content production, the non-

verbal elements of communication are also critical to broadcasting. 

 

NON – VERBAL COMMUNICATION AND BROADCAST PRESENTATION  

In human communication, not all our symbols are language (verbal). Some support our 

spoken language and are referred to as non-verbal symbols. Non-verbal communication is 

the sending and receiving of ideas and information without the use of words. The promise of 

non-verbal communication is that an humans --- communicate with our entire personality. 
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The non verbal communication patterns of broadcasters are a source of concern to many 

stakeholders because of the influence journalists have on the language use and dressing of 

the people. Non-verbal communication can play a positive or negative role in broadcast 

presentation, as such it is important that journalists understand how to use symbols 

properly. We shall discuss some of the non-verbal symbols and how they can affect 

broadcast programming especially presentation. These include  

(1) KINESICS – This is the body language, gesture that conveys meaning. It relates to most of 

the normal gesture that people use to exhibit different emotional states. Many gestures 

are culturally specific, in that you understand their meanings if you belong to that 

culture or learnt it from a member of that culture. Some others are gender specific, 

religion based, or influenced by political, cultic or social membership. 

For instance, if a presenter makes a sign known to be derogatory to a race or people 

with some disabilities, towards making the presentation. 

Sometimes, gestures used by presenters can reveal anger, empathy, and happiness e.t.c. 

However, they should be used in their relevance to the ethics of broadcasting. For 

instance, a broadcast presenter is should not adorn herself with very bright make-up, 

heavy jewelry, pagers, etc that could distract the viewers from the message of the 

programme.  

 

OCCULESICS – This refers to the language of the eye. Our eye movement in broadcast 

presentation can convey different meanings. A good eye contact helps the audience 

develop some closeness with the presenter, while poor eye contact does not promote 

quality presentation as this might be a sign of lack of confidence on the part of the 

presenter. The way a presenter rolls his/her eyes, raise eyebrows, smile or frown can 

communicate disinterest, support, empathy or disagreement with the content of the 

broadcast. 
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Reporters, presenters and other anchors communicate with their words and pictures, in 

addition to their non-verbal communication: facial expression, voice quality etc. These 

can affect the objectivity and acceptance of the content of the programme 

                     HAPTICS – Relates to or is based on the use of touch to communicate. Haptics include   

shaking hands, holding hands, patting someone on the back, putting your arm around a person’s 

shoulder e.t.c. The use of touch to communicate must be understand in the context of cultural, 

religious and social influences that attach meaning to them. Therefore, a broadcast presenter must 

ensure that he/she understands the cultural reality and the individuality of guests on a programme. 

For instance, some religious groups do not allow hand shaking between both sexes. Hence a 

presenter, who attempts to shakes hands with someone from the opposite sex, who has religion or 

cultural beliefs that forbid handshaking would be viewed as insensitive. 

 

PROXEMICS – Use of interpersonal space to communicate. Proxemics is the study of how physical 

space is used as an aspect of non-verbal communication and is concerned with the intimate, 

personal, social and public distance that individuals, classes and cultures maintain when interacting. 

It has to do with distance, which can be categorized in many ways. 

PUBLIC DISTANCE – This manifest in political distance maintained by people who hold public offices 

to ensure security of public office holders. e.g Governors, ministers, presidents. 

SOCIAL DISTANCE – Has to do with the saying that birds of a feather flock together i.e people of 

same status keep closer distance, like the rich moving with the rich. 

BUSINESS DISTANCE – Has to do with formal relationship between bosses and their sub-ordinates. 

In broadcast presentation, it is the duty of the studio manager, floor manager or producer, to 

arrange the guests and presenters in such a way that would be  accepted as well as bring out the 

aesthetic worth of the studio.  
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CHRONEMICS – This relates to the use of time to communicate. The way time is considered is 

sometimes a message in itself. Globally, timeliness is viewed as ethically right, white, in some climes 

people are expected to be a bit late for appointment or non-chalant at all. In broadcasting, proper 

time management by the presenter and other crew members ensures that a programme is 

completed at the right time. For instance, in a Magazine Programme with different segments, poor 

time management would lead to the inability of the presenter to complete their segment of the 

programme. In addition, late arrival of guests for a programme or non-adherence to programme 

schedule would present a broadcast outfit in a negative light to the audience. 

DRESS/APPEARANCE – There is a popular saying that “the way you dress, is the way you  would be 

addressed.” Simply put, how you present yourself can affect how you would be viewed by the 

audience. Clothes or dresses reveal identity, personality and e image. During broadcast presentation, 

the first thing the viewers would see is the cloth worn by the presenter. A broadcast presenter 

would feel more comfortable if he/she is appropriately dressed. Broadcast presentation is more 

successful when the anchors combine knowledge   with preparation and good appearance. 

Let us run through some tips that are useful for the presenter as well as the guests on any broadcast 

programme  

- Avoid wearing wild colours, skimpy clothing, distractive clothes and heavy jewellery. 

- Avoid wearing white clothes; this is because most cameras do not see light as our eyes do. 

Too much bright to dark contrast. However, newer models of cameras see white better. In 

another extreme, pure black or navy blue clothing will lose all detail and appear very dark. 

- Avoid clothing with some patterns such as small check patterns or zigzag pattern. 

- Avoid jewellery that are heavy glare and reflect light because they distract the audience. 

Similarly, earrings dangling are not proper 

- Moderate make-up – When a presenter applies make up like a masquerade, then the 

viewers are going to watch a masquerade. So? Modesty is the word in applying make-ups. 

- Turn off mobile phones – Pagers and other devices that could distract you (The Presenter) 

and the viewers. 
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- Use appropriate eye glasses – Avoid those that are reflective or tinted, Walker (2008)  notes 

that in broadcasting, “If you wear a dark shirt, dark suit and dark tie, you will look like you 

are auditioning to be a hit man......so?, do not pass the wrong impression to your viewers. 

- ICONICS – Include pictures, image or representation. As such, we can interpret the 

symbolism found in objects or design as a type of communication. For instance religious 

symbols like the Cross, Crescent, Hijab, Hood and political symbols such as flag or other 

national icons are interpreted differently by people when they appear in broadcast 

programmes. When using icons in broadcasting as a background or for any reason, it is 

important to understand their impact on programme objectivity or acceptance by the 

viewers. A programme that has a strong presence of symbols from a religion or political 

group is usually viewed from such a lens by the viewers. Pictures, symbols, and others visual 

aids should be used appropriately to complement the purpose of the programme, instead of 

serving as a distraction. 

PARALANGUAGE – Paralanguage ,sometimes referred to  as paralinguistic has to do with 

communication through sounds. It is a kind of complementary language, such as crying, 

yawning, hissing, belching and groaning – can you picture a broadcast presenter displaying 

any of these paralinguistic forms,?  Paralanguage   includes meaningful variations in speech 

corresponding to loudness, pitch, rate, hesitation, voice quality, volume, speaking style, 

including rhythm, intonation and stress. 

In broadcasting as well as other domains, it is interpreted as emotionality, emphasis, non-

chalance sarcasm, hesitation, fear e.t.c. Paralinguistic also includes social significance of 

dialect features that point to educational level, gender, ethnicity, religion, age and some 

form of disabilities. 

When a presenter uses any of these paralinguistic forms inappropriately on a programme, it 

could affect the purpose or objectivity of the programme. For instance, in some Yoruba 

news programmes, the presenters use paralanguage such as tone, stress, sarcasm etc, that 

affect the objectivity of news programmes. It behoves on producers to monitor the use of 
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non-verbal communication in content presentation, in other to ensure that it does not affect 

the goal of the programme. 

  

SUMMARY  

In this lesson, we have learnt the role of non-verbal communication in broadcast 

presentation. Non-verbal communication was defined as the sending and receiving of 

information without the use of words. Some of the non-verbal communication includes 

Chronemics, Proxemics, Dress/Appearance, iconics, and paralanguage. The lecture showed 

that non-verbal communication should be used in with the basic ethics of broadcast 

presentation. Similarly, it must be used to complement the objectivity of the programme 

that is presented. 

 

POST TEST  

(1) List and explain three types of non-verbal communication? 

(2)  In which ways can non-verbal communication affect broadcast presentation? 

 

REFERENCES   
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                                                                   LECTURE FIVE 

                                                          ONLINE BROADCASTING 

Statement of objectives  

a) Give students a basic understanding of online Broadcasting 

b) Requirement for content production for online Broadcasting 

c) Know the equipment for online Broadcasting 

 

 

Pre – Test 

1) What is online broadcasting? 

2) List five of the platforms used for content production for online broadcasting? 

3) List and explain three challenges facing online journalism in Nigeria? 

 

The development for electronic media from analogue to-digital (television and radio) is an ongoing 

issue with various deadlines for the final switch over. This digitization has however brought many 

challenges and opportunities; such as new business flows for media owners, content producers, 

equipment manufacturers and broadband service providers. The emergence of the internet in the 

digital era has brought new platform for distributing content, such as Internet Protocol Television 

(IPTV), Mobile Television as well as broadcasting on the internet. All these have further placed 

greater demands on the quests for enhanced audio/video quality, lower costs of distribution and 

more importantly, the ability of the broadcast producer to package content for a multimedia 

platform. This expectation is that a television or radio station should in its online streaming; include 

video, audio and graphics. 
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In this present era, most television and radio stations in efforts to remain competitive, make profit 

and satisfy the audience have started to produce content, for different platforms. We now have 

Webcasting, by many broadcast outfits, where media outfit, especially broadcast present  audio, 

video and graphic content for the audience, who are referred to as Netizens on the internet 

parlance. In the same vein, individuals or groups also have personal Blogs, where they post audio, 

video and graphic content. The YOUTUBE and other platforms exist for people to post various 

broadcast content. We also have the growth of Citizen Journalism or I- reporters. In the practice of 

Citizen Journalism, the people are able to upload graphics, audio and video reports. Now with smart 

phones, Android, Blackberry, etc. People who witness an event can easily upload the pictures, sound 

etc for particular broadcast organization or just on social media. The issues that internet or online 

broadcast raises are ethical, political, economic as well as legal.    

 

  

ONLINE BROADCASTING  

In the contemporary era, modern communication systems reflect the philosophy and 

achievements of society in all spheres by fast.Broadcasting involves the production of 

messages to inform, educate, entertain, set agenda, mobilize etc, through radio and 

television. Usually this is centred round the transmission of radio and television programmes 

for public use. Broadcasting means any transmission of programmer, whether or not 

encrypted by radio waves or other telecommunication for reception by the public. The 

difference is that Radio broadcasting is built round sound audio, while television production 

uses sound (audio) and picture (visual) signals. 

         In terms of online broadcasting, it means broadcasting though using computer which is 

connected to the internet. Online broadcasting combines audio and visual and is  viewed as 

part of the digital revolution.  The internet allows its users to access information via text, 

graphics, pictures video, audio and computer software .As we discuss Online Journalism let 

us  spare some  lines for  digital broadcasting as the base on which  online journalism is 

anchored.  
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   Berger (2010) notes that before the 1990s broadcasting entailed transmitting sound or 

video streams through the air waves (sometimes through cable) via analogue signal. The 

analogue mode was a linear process, where each element in the content stream takes its 

turn to transmit behind previous streams. The emergence of digital electronics means that 

sound, video; text and still images could be stored and transmitted in the form of binary 

digits. Berger (2010) explain that the “ones’ and zeros” correspond to on-off electrical pulse. 

 

Some of the advantages of digital broadcasting are: 

(1) Common currency – Audio, Pictures, text are all reduced to binary data. 

(2) Digital Data can be compressed through algorithm 

(3) Speed of feedback is enhanced through digital technology and internet connectivity, the 

speed on content delivery is enhanced. 

(4) Links to other websites – most online broadcasting also show links to similar stones. 

Sometimes the internet uses are directed to other sites where related stones can be 

found. 

(5) Cheap to produce – with a web camera (webcam) and some video/sound editing 

software e.g Cool Edit, Sound Forge etc., a person can produce content for online stream 

on Youtube, Blogs, Podcast e.t.c. 

(6) Greater reach - The media is able to reach million or billion of people that are widely 

dissipated in different parts of the world through online broadcasting. For instance, 

people in America can watch the live streaming of Nigerian Television Authority (NTA),at 

at its websites .Others, like Splash F.M from Ibadan, Radio Nigeria Network have their 

streaming online . For example, Nigerians who live abroad can watch or listen to 

television or radio station, who stream online. They can also contribute/send feedback 

through Skype, email, etc. Online journalism albeit broadcasting create 

For increased some of information, as more opportunities are greeted for more 

broadcast or media content /outfits to be seen.  
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In addition, the gate keeping process is circumvented, because individuals can self-edit 

and place video, text, audio as well as pictures on the internet. For instance on YouTube 

people upload content that they have produced themselves without the traditional gate 

keeping process in most newsrooms-multimedia, and convergence in online 

broadcasting. Online broadcasting has the advantage of multimedia. The worldwide 

web, and the email that are platform in the internet among others creates name for the 

user (sometimes referred to as the netizen), to access content in diverse ways. These 

include texts; graphics pictures videos, audio etc. 

Therefore, online broadcasting creates for convergence of mass media platforms. This is the 

engagement of Technology, like cable television for internet listening to radio or watching television 

on mobile phone etc. Some of the content platforms that are used in producing content for online 

broadcasting are: 

TEXT – The text is the actual words of the reporter or presenter of the written work. It should be 

done with readable font size, style and colour. The text should be displayed in such a way that 

passes the intended message of the content 

Audio – is the reproduction of recorded or broadcast sound. Audio is of three types. 

(a) Narration or voices over (VO), in which the presenter or reporter’s voice is heard behind the 

video or pictures that are shown. 

(b) Music – is defined by the chamber’s 21st century Dictionary as the art of making sound in a 

rhythmically organized, harmonious form, either song or produced with instruments and 

usually communicating some idea or emotions. Music in broadcasting content, especially 

online streaming entertains, educates, informs and serves other purposes that are useful to 

achieving the goal of the programme. 

(c) SOUND EFFECTS – This are artificially produced sounds that are used in films, broadcasting, 

and theatre. The sounds are for authenticating the action, intensifying content or creating 

effects that would further enhance the production. 

(d) VISUAL – Visuals are those effects relating to or required through sight or vision it could 

come in the forms of graphics or video. 
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(e) ANIMATION – is the technique used to record still drawing on film, in such a way as to make 

image seem to move. A producer can animate a text or graphic or use specialized animation 

programmers to produce broadcast content. 

 

The liberalization of the broadcasting media in 1992 which gave rise to private sector 

driven broadcast outfit has contributed to the rise of online broadcasting, In addition the 

move to digital broadcasting (known as digital migration) has also contributed to the 

growth of online broadcasting. The international telecommunication union 

recommended that all countries move to digital broadcasting by the year 2015. 

 The commercialization of the broadcast media in Nigeria especially the private media 

has accelerated the speed of which broadcast outfits are streaming outline. They want 

to remain competitive, profitable and to be seen as up to speed with current trends in 

the industry. Some like Cool FM, Brila FM, Eko FM, Splash FM, Radio Nigeria Ibadan are 

online at www.radionigeria.org, www.radiolagosegofm.com. 

You can check out some Nigeria broadcast outfits from the following web address others 

include, 

Voice of Nigeria – www.voiceofnigeria.org 

Channels Television – www.channeltv.com 

Nigeria Television Authority – www.nta.org 

Inspiration FM – www.inspirationfm.com 

 

Many other stations have embraced webcasting to strength their reach, competitiveness 

and acceptability. 

 

                                              

 

 

 

http://www.radionigeria.org/
http://www.radiolagosegofm.com/
http://www.voiceofnigeria.org/
http://www.channeltv.com/
http://www.nta.org/
http://www.inspirationfm.com/
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                            DISADVANTAGES OF ONLINE BROADCASTING 

(1) Time consuming 

(2) Could create avenue for attraction  

(3) Epileptic power supply 

(4) Lack of adequate regulation 

(5) Inadequate internet access  

(6) Cost of internet connectivity 

 

                                      CHALLENGES OF ONLINE BROADCASTING 

(1) Inadequate numbers of trained journalists in the area of online journalism 

(2) High cost of computers – Many media houses do not provide resources for their 

reporters to purchase computers to provide content suitable for online 

broadcasting. 

(3) High cost of Internet sources needed for provision of bandwidth – Broadcast 

organization that do not break even in terms of making profit, paying staff 

emoluments might find it challenging to fund online broadcasting. 

(4) Adequate Electricity Supply - The driver of online broadcasting is electricity supply 

(Including online broadcasting). Electricity is needed to record content, edit it and 

upload on the internet. It is also needed to power some of the equipment used for 

online broadcasting. 
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                          EQUIPMENT FOR ONLINE BROADCASTING  

 

(1) Network of computers 

(2) Requisite Hardware and software such as cool edit pro, Adobe audition, Pinnacle 

system etc. 

(3) Minidisk recorders 

(4) Digital still cameras 

(5) Digital camcorders  

(6) Internet access  

(7) Professional Microphones 

(8) Card Reader with USB cable 

(9) Video/Audio editing kit 

(10) Mini disk recorder cassette 

(11) Webcam laptop 

 

 Digitization has further enhanced the growth of online broadcasting. Therefore, 

students who aspire for a career in the field must strive to be conversant with 

issues such as digitization, online broadcasting etc. 

 

                                                                  SUMMARY 

In this lesson, we studied digitization, and the internet and how they have contributed to the growth 

of the media, especially online broadcasting. The lesson looked at some of content platform that are 

in use when producing content for online broadcasting. These include – text, Audio visual and 

Animation. Some of the advantage of online broadcasting includes common currency, speed of 

feedback, links to other website, cheap to produce, greater reach among other. Some of the 

disadvantages include: Time consuming, Could create avenue for distractions, Epileptic power supply 
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could hinder transmission, Lack of adequate regulation, inadequate internet access, cost of internet 

connectivity. The lesson concluded by listing some of the equipment for online broadcasting. These 

are:  Network of computers, requisite Hardware and software such as cool edit pro, Adobe audition, 

Primate System etc. Minidisk recorders, Digital still cameras, Digital camcorders, Internet access 

Professional Microphones, Card Reader with USB cable, Video/Audio editing kit, Mini disk recorder 

cassette, Webcam laptop. 
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LECTURE SIX 

SELECTING AND EDITING NEWS FOR BROADCAST MEDIA 

Specific Objectives of the lecture 

On completing this lecture, you should be able to do the following: 

a. Select news for broadcast production 

b. Understand how to edit news for broadcast media 

 

 PRE-TEST 

1. List five points to note in selecting news for the broadcast media. 

2. What are the factors to consider when editing news for the broadcast media? 

 

Introduction 

The concept of news as it relates to the mass media has generated many definitions. 

Some experts see it as the timely reports of facts or opinions that hold interest or 

importance or both, for a considerable number of people. News is newly received or 

noteworthy information on recent event or the broadcast or published report of news. 

News is an accurate and unbiased account of timely event that is of human interest to 

the mass media user. News is the production of selected information on current events 

which is presented by print, broadcast, internet or word of mouth, to a third party or 

mass audience. 

Most listeners or viewers are tuned to the broadcast media to garner information as it 

has to do with economy, politics, and international events among other issues. 

Therefore, you should know that whenever you are to edit news programmes, take 

cognizance of diverse interests. It is important to note this, because we live in an 

information age, where people depend mostly on the media for information. 
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News Programmes 

A news programme is one that is anchored on news events that have been covered by a 

broadcast station's reporters or subscribed from news agencies. Such agencies include: 

News Agency of Nigeria (NAN), REUTERS, etc. The goal of news based programmes 

is to deliver information, opinion and ideas in a persuasive, convincing and above all, in 

a timely way. News programmes are basically time-bound, presented in a very 

objective manner and accurate. Examples of news programmes include "Networks 

News", on Nigerian Television Authority (NTA), News Programmes on Aljazeera, (an 

international television station) and the British Broadcasting Corporation (BBC) radio 

and television stations. The materials for news programmes are sourced from a variety 

of sources: scheduled events, press releases, breaking news, news briefings or press 

conferences, etc. When large amounts of news materials arrive at a broadcast station it 

is usually the duty of the news editor to select the stories that would be used on a news 

programme. 

 

NEWS EDITOR AND NEWS SELECTION 

A news editor  is saddled with the job of selecting and filtering out information that has 

news value. Since the broadcast market is highly competitive, the editor must pick 

stories that would interest the receivers of broadcast content .A news editor must have a 

strong news judgement, the ability to sniff out what is news from what is not. Some of 

the questions a good news editor should ask are: 

i. Is this a story my viewers will care about and want to know about? 

ii. Why is that a news story? 

iii. Is the story fair? 

The job of an editor in a broadcast house is usually assigned to a journalist who has 
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gathered some experience on the profession. The responsibilities of the editor entail the 

following: 

1. GATEKEEPING-This concept of gate keeping involves information processing 

where the editor selects from a large number of stories those that are suitable for 

broadcast presentation .In addition stories are selected based on timeliness and other 

reasons that are discussed in this lesson. It is duty of the editor to attract and sustain the 

media organisation's market share, through packaging socially useful or audience 

centred content. 

2. IDENTIFICATION OF DEFAMATORY CONTENT- A reporter who is a neophyte 

might not notice a story that is libellous, due to his/her naivety. But the editor must pick 

out content that are viewed as injurious to an individual, organization or the society at 

large. This duty is paramount in the line of duty of an editor, in that it sustains 

viewership. 

3. MONITORING CONTENTS- The editor should pay attention to a programme 

achieving the goal it is set up to. For instance, if a programme has the purpose of 

mobilizing people to vote, the editor must ensure that the programme is not entertaining 

only, but focused on achieving the set goal. The editor must ensure that the programme 

is arranged sequentially in a manner that is organised and relates to the targeted 

audience. When a programme is targeted at children, you as an editor must ensure that 

the presentation of the programme suites the age bracket it is designed for. 

4. LANGUAGE OF PRESENTATION- The language of broadcast presentation is 

simple, everyday language, devoid of verbosity; professional jargons (minimize 

professional jargons when it is extremely important to use them) etc. Part of the duty of 

the editor is to remove wrong usage of grammar and high sounding words that might 

hinder the viewers or listener from comprehending the meaning of the programme 

content. He works on showcasing the main idea in a story, through proper placement of 

the important parts of the story. He also writes the story in a conversational tone, in 
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order to relate closely to the readers. It is also the duty of the editor to select the 

photographs, graphs, audio or video that would enhance the content. The editor must 

possess some insight, courage and curiosity that would enable him/her identify and 

select the best stories to include in a news bulletin or programme. 

 

NEWS SELECTION: WHAT AN EDITOR SHOULD CONSIDER 

Broadcast organisations usually harvest more stories than their media can 

accommodate. Contents are derived from scheduled events, sponsored events, press 

conferences, News Agencies, i-reporters etc. The editor usually selects stories or 

content based on the following factors: 

1. TIMELINESS-When selecting a news item, an editor usually considers timeliness of 

the report. Is it fresh? Are the people aware of it? An event that just happened would 

sound fresh if it is reported today, instead of tomorrow or next. So, when editing a 

bulletin, let the fresh stories be given priority in selection before other stories. 

2. NEARNESS-In news content production, nearness or proximity has to do with the 

closeness of the news events or personality involved to the recipients. A story on a local 

government Councillor in Nigeria is closer to Nigerians than one on a Mayor in 

London. 

3. FREQUENCY-Issues such as Okada (motorcycle) accidents, child trafficking, which 

happen more often and frequently are favourite for news broadcast. These types of 

stories are reported more than stories that take a longer time to unfold. 

4. NEGATIVITY/ODDITY- There is a popular saying in media circles that  “ bad news 

is good news''. The reports on the devilish act of people are viewed as selling faster 

than their saintly deeds . Stories about Tsunamis, Ritual killing, Bestiality, Tragedy, 

Political riots are prioritized more than normal,every day occurrences. Experts say such 

news are rated high on news values such as impact, unexpectedness, and 

meaningfulness. When a human being (man or woman) sleeps with an animal it would 
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be a story that an editor would select. This is because of the unusualness of such 

happening.  

5, MAGNITUDE; when editing for broadcast media, the editor must consider the 

impact the story would have on the larger society. The bigger  the magnitude of a story 

the more likelihood that an editor would select it. A permanent secretary accused of 

stealing 25 billion naira would make the lead story more than a ten year old boy 

stealing chewing gum from a provision seller.  

6, CONSEQUENCE: - When editing stories for news programmes, the editor should 

ask what the effect of this report on the people is? If a particular story has greater 

impact on the society than others, then it must be selected. A story on a flood disaster in 

a city that claimed many lives and destroyed property worth billions of naira should be 

selected ahead of a drunkard who fell into an empty dustbin.  

7,CLARITY:  reports  that are not complicated are easier to understand, than those 

that have complex political, religious, ethnic or other considerations. A story on Nigeria 

winning the nations cup is easier to understand than the story of „bribe for votes‟ in the 

World Football Governing body: FIFA. 

8, MEANINGFULNESS:- Sometimes described as cultural proximity, meaningfulness 

means the extent to which the receivers of media content identify with the story. Stories 

from particular languages, societies or professional association make meaning to people 

who share such common heritage.  

9,CONFLICT-As social animals that are directly or indirectly affected by events 

around them ,stories on conflict is paramount in the choice of selection by the editor. 

Conflict between government and oil importers or between tanker drivers and 

marketers are conflict stories that would interest Nigerians. This is so because of the 

impact such stories have on the economic wellness of the people. The job of editing 

content for the broadcast media demands zeal, commitment and expertise. The editor is 

the last person that influences a script before the presenter reads to the listener or 
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viewer. It is vital for editors to identify news values and other relevant factors before 

selecting items for news programmes. 

To make the job of the presenter interesting and devoid of factual or grammatical errors 

as well as other misplacements, the broadcast editor should strive to be thorough in 

editing content. This would make the programme more acceptable to the audience, in 

terms of content and delivery by the presenter.  

 

 

SUMMARY 

In this lesson, we have discussed selecting and editing news for the broadcast media    . 

News is newly received or noteworthy information on recent event or the broadcast or 

published report of news. We also looked at what a news programme is and the duty of 

the News editor in news selection. These include: Gate keeping, identifying defamatory 

content, monitoring content and language of presentation. This lesson focused on the 

news values that an editor should look at before selecting content for news 

programmes. These are timeliness, nearness, negativity/oddity, magnitude, 

consequence, meaningfulness and conflict. 

 

POST  TEST 

1, The duty of a broadcast editor is not reserved for young editors or beginners in the 

profession? Discuss this with concrete examples. 

2. List and explain four news values that an editor should consider while editing news. 
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                                        LECTURE SEVEN 

ISSUES IN EDITING SCRIPTS FOR RADIO AND TELEVISION PROGRAMMES 

Specific objectives of the lecture 

On completing this lecture, you should be able to do the following: 

a)  Understand the basic characteristics of radio. 

b) Explain the importance of editing radio content. 

c) Explain some of the issues to consider in editing scripts for radio and television 

programmes. 

 

THE PRE-TEST 

1) List and explain three characteristics of radio? 

 2) Explain two reasons for editing broadcast scripts? 

3) List and explain three of the issues to consider when editing broadcast scripts? 

 

 

INTRODUCTION 

Radio as a broadcast medium is the most used medium for broadcasting in Nigeria. This is 

hinged on its reach and cheap cost that is easily affordable by most Nigerians. Radio is the 

wireless device that receives and sends information. Radio is viewed as one of the traditional 

media of mass communication. Others are television, newspapers and magazines. The new 

media include the internet, iPod, Smart Phones among others. 
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IMPORTANCE OF RADIO AND TELEVISION AS 

BROADCAST MEDIA. 

1.   INFORMATION:  In the global community where technology has made access to 

information quicker, radio still remains important. Radio reaches billions of people in the 

world through many radio stations with informative messages on different aspects of live. 

    The people depend on radio for update on politics, economy, business, agriculture and 

other aspects of their lives. Radios thus, remain an information source and moulder of 

people‟s opinion. Television also reaches people as well as radio, but only has the limitation 

of power outages that could affect transmission,  

2.   ENTERTAINMENT: What comes to your mind when you listen or watch a 

sonorous song on radio or television? It is surely entertainment. Entertainment comes in the 

form of drama, music, comedy and their likes. We also have breakfast or lunch hour musical 

request programmes talk shows and so on. 

3.   PROMOTION OF CULTURE AND SOCIAL HERITAGE: Culture is the 

customs, ideas, values of a particular civilized society or social group, especially at a 

particular time. Culture is viewed as critical to the overall development of a people in 

geographical, political or other expressions. Broadcast media help to promote the language, 

music, folklore, dress and other aspects of the society. To ensure that broadcast stations in 

Nigeria promote her culture, the Nigerian Broadcasting Commission (NBC) in its guidelines 

expects media houses to produce sixty percent local content. This is to ensure that the cultural 

heritage of the country is sustained through the media. 

4.   CORRELATION: Radio  and television as well as other mass media interpret news 

and other occurrences in the society. Many events that happen in the country: politics, 

economy, agriculture, policies have to be explained or interpreted for the citizens to 

understand. The broadcast media play the roles of assisting the audience to understand events 

in the society by mobilising, persuading citizens, setting agenda, status conferral and re-

orientation. 

    In radio broadcasting, there are usually three variables: Sender, Medium and Receiver. The 

sender could refer to the broadcast organisation, broadcaster and other employees of the 

media outfit. The medium is the transmitter or set that enables the listener or viewer receive 
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content, while the receiver is the end user of messages transmitted through the radio. He is 

usually referred to as the listener.   

HOW TO EDIT BROADCAST SCRIPTS 

A Professor of Media Studies, Michael Keith cited by Hilliard (2008) lists some attributes 

that someone packaging, writing and editing content for broadcast must have. These include 

the ability to: 

1.   CREATE PICTURES ON RADIO: When writing or editing for radio, an editor must 

create pictures in people‟s mind. Radio is a unique medium, without the advantage of 

pictures, so you as an editor must be descriptive .A radio editor could paint a picture of each 

story with the imagination that was created from a report submitted to him or something he 

experienced. He does this in such a way that the listeners get a clear view of the message. 

2.   UNDERSTAND AUDIENCE MIX: As an editor, you must understand the makeup of 

your audience - in terms of gender, age, educational level and other factors. This would 

enable you write a proper script that would cover the message in the best way to reach your 

listener. Poor understanding of the audience mix would result in a situation where broadcast 

content does not make meaning to the receivers. The television experience is communal, 

where many people gather to watch programmes together 

3.   FAMILIARITY WITH THE MESSAGE: As an editor or producer on radio should 

have a good grasp of the message that a programme script is designed to achieve. You must 

strive to understand the topic of discussion or focus on the programme, so as to use the best 

method to package the content. 

4.   CLARITY OF LANGUAGE AND SENTENCES: The language of radio or television 

broadcast is devoid of high sounding, very technical or verbose words. Always endeavour to 

reduce the use of technical words when there are simpler words. Since radio is a transient 

medium, it is proper to use words that would not warrant the listener checking out the 

meaning in a dictionary or thesaurus. Write in simple, clear, precise language, to enhance the 

chances of the listener understanding the content.  

    In addition, always avoid slangs or off colour phrasing as well as language that could be 

viewed as offensive to listeners. For instance, it is not proper in broadcasting to negatively 

label an ethnic, political, religious or other group units based on your subjective view of 

them. 
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5. PRONUNCIATION GUIDE: PROVIDE ADEQUATE GRAMMAR AND 

SPELLING GUIDE: When one listens to radio or television programmes, sometimes there 

is the problem of poor pronunciation and grammatical errors by the presenters. Some 

presenters are not able to pronounce names of people outside their tribe or nation. Others just 

make mistakes with verb agreement, tense inconsistency, among others. An editor for 

broadcast programmes should provide phonetic pronunciation guide, and ensure that every 

script adheres to grammatical rules and do a spell check on every word in a script. 

6.   WRITE FOR THE INDIVIDUAL LISTENER: Some experts are of the opinion that 

the person being communicated with on radio is not a mass, but an individual. So, as editors, 

producer of a broadcast script, imagine the listener in your mind, this would make it simpler 

for you to write for him and the presenter speak to him/her. Do not use sentences that suggest 

age number of recipients, but use sentences that speak to the listener as an individual. 

7.   COHERENCE: In editing script for reading, it is vital to present ideas in a logical, 

sequential or coherent manner. We have already established the truism that radio is a 

transient media; consequently, any presentation done in a haphazard manner would lose its 

meaning. So, sentences, paragraphs as well as words must be arranged in such a way that the 

listener would comprehend. Write the script in a manner that could show the CAUSE-

EFFECT style. Sometimes, you could adopt the decreasing order style for news programme. 

In addition, the inverted pyramid style could also be used to enhance coherence. 

8.   SIMPLIFY COMPLEX IDEAS: To avoid confusing  to your viewer or listener, reduce 

complex ideas or themes to their simplest form. For example, on a discussion programme, it 

might be simpler to take up only one aspects of a big issue, than attempting to discuss the 

whole topic in a day. For example: „Rape in Nigeria‟ could become “legal issues on rape in 

Nigeria”. Simply put, avoid information overload in a script. Rich (2010), notes that as an 

editor or producer you have to be able to pick out the most important information and keep it 

simple. It‟s a big mistake to try to cram too much information into too little time. It is 

valuable to select the most needed information for your script. 

   KEEP IT SHORT AND SIMPLE (KISS): The job of a broadcaster editor working with a 

radio  or television station entails him/her writing in short, simple sentences. Long and 

winding sentences are difficult for presenters to read and for the listener to comprehend. So, 

when editing a script, you should reduce sentences that are more than 25 words. The way to 

go is to break such sentences into two sentences or remove unneeded adjectives, adverbs and 

conjunctions from the sentence. „In the main time‟, becomes „now‟, „conflagration‟ becomes 

„fire‟. 
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10.   NOTE THE IMMEDIACY/FRESHNESS FACTOR FOR NEWS: In editing script 

for radio, especially news scripts, ensure you keep it fresh. This can be done by using the 

active voice, instead of the passive. „The Federal Government had said‟, becomes „The 

Federal Government says‟. News for radio is presented in a way that would not make the 

listener look at them as stale. 

    Editing broadcast script entails the editor observing the following: 

1.   SELECTIVE USE OF PUNCTUATION MARKS: In most broadcast script, 

punctuation marks: Comma, full stops (period), question marks and dash are allowed. These 

would further support right use of pace, tone, and stress among others. 

    Avoid quotation marks in broadcast scripts. Actualities or sound bites are more acceptable. 

Tact must be taking in using quotation. He said ...quote...  “we are prepared for the 

examination” or these are her words...”  It is also not appropriate to end the quote by saying 

“unquote”. The presenter‟s stress or emphasis would make the end of the quote clear. So, it is 

better to say “in the words of the speaker”, “in his own words”, or “as she put it” and so on.  

2.   ROUND OFF NUMBERS AND STATISTICS: In editing broadcast copy, you should 

write out the number one through nine. Numbers 10 through 999 should be expressed as 

numerals. Write out hundred, thousand, million, billion and trillion. Spell out fractions: one-

half, three quarters.  

    When using decimals , write out the word point. For instance, „unemployment rate has 

risen to 22-point-one  million naira‟. Also note that telephone numbers and time of day 

should be presented in numerals. Do not use „a. m‟ or „p .m‟ to designate time of the day. It is 

better to say: “The lecture is coming up 8:30 this morning.” Separate telephone numbers with 

dashes 06-000294. 

3.   ATTRIBUTIONS, NAMES AND TITLES: Information, programme content or news 

that you gathered from particular sources: persons or institutions should be attributed to the 

originator of the material: “The Vice-Chancellor says the best graduating students will...” 

You do not need any attribution for statements that are general knowledge and are obvious to 

the listener or viewers. For example: “Today is good Friday and the coming Sunday is Easter 

Sunday.” 

Names:  A person‟s name should be mentioned after his/her titles. For example: „The Bishop 

of Oyo Diocese, Pastor Zacheus Omolewa. It is also important to provide phonetic spellings 

or transcription alongside the real name. This would assist the anchor of the programme to 
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get the pronunciation right. In editing, avoid opening a report with sound, identify actualities, 

and always write an „intro‟ for reports, do not over use voice over. 

 

 

SUMMARY 

    In this lesson, our focus was on editing scripts for broadcast programmes. We looked at the 

definition of radio, its importance: information, entertainment, promotion of culture, 

correlation, agenda setting, status conferral and orientation. This lesson also focused on steps 

to follow in editing broadcast script  : create pictures on radio, familiarity with the message, 

clarity of language and sentences, grammar and spelling guide, coherence, simplify complex 

ideas and so on. 

POST-TEST 

a) List four importance of radio as a broadcast media? 

b) List five points on how to edit scripts for broadcast? 

c) In which ways can poor editing of scripts affect broadcast programmes? 
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                                LECTURE EIGHT    

PRESENTING INTERVIEW PROGRAMMES 

Specific Objectives of the Lecture 

On completing this lecture, you should be able to do the following: 

i. Identify what an interview programme is. 

ii. Correctly list the types of interviews. 

iii. Itemize some of the question types in an interview programme 

                                        Pre-Test 

1. List and explain two types of interview programmes?. 

2. What is the importance of research in interview programmes? 

3. What types of questions should be avoided in an interview programme? 

Introduction 

There are different types of programmes in the broadcast media. One of such is the interview 

programme. The Longman Pocket English Dictionary defines it as “a meeting at which a 

person, usually someone famous, is asked about their opinions or their life”, e.g. for a 

newspaper, or on television or radio. Interviewing is an essential part of a broadcast report, in 

that the interview might be the focus of an entire programme or just a segment of a 

programme. For instance, we have interview programmes, which feature personalities for 

thirty minutes to one hour. In some instances, we have a fifteen minutes interview segment 

on another programme format (usually a magazine) programme. 

There are two parties in an interview programme: The interviewer and the interviewee. The 

interviewer is the presenter or anchor who conducts the interview, while the interviewee is 
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the person interviewed. Presenters on air have limited time to ask questions, unlike their 

counterparts in the print media, hence the need to be selective in choice of questions. 

STEPS IN PACKAGING IN INTERVIEW PROGRAMME 

Stage One: Research the Subject of the Interview: Often times you have a presenter asking 

a guest “ can  we please meet you or tell us everything about yourself?”. This gives the 

impression that the presenter is lazy or just not prepared. White (2002) notes that reporters, 

producers and presenters must always research the subject and find out as much as possible 

about the person or issue he or she is interviewing a guest on. This would enrich the content 

of the programme and endear the presenter to the viewers/ listeners. Some sources of 

materials for broadcast programmes include: 

1. The guest or institution itself 

2. Internet 

3. Radio and TV newsroom clips 

4. Audio and videotape libraries 

5. Friends, colleagues and family members of the guest 

Before the interview programme starts you as presenter should do the following: 

-should determine why you want to interview your guest. There should be a goal not just a 

conversation with no meaning. 

-prepare your interviewee adequately before you go on air. Let the person know the purpose 

of the programme, what you would cover and the nature of the programme, e.g. whether there 

would be phone-in segments, e-mails, etc. 
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Stage Two: Handling Presentation. 

-the presenter should take charge; ensure your guest is positioned close to the microphone. In 

addition remove any form of noise before presentation starts. 

-phrase  questions properly. Avoid one and two-words responses. If you ask an interviewee 

“Do you like swimming?” you would get a „Yes‟ or „No‟ answer. However, when you 

present it in another way the response would be different. You could ask “What do you like 

about swimming?” a better way is for you to ask questions with what, who, where, why and 

how. These questions would result in a more detailed response. 

The types of questions you ask determine the answers the interviewee would give 

WHO?-ask a fact. Ans-a person 

WHEN?-ask a fact. Ans- a time 

WHERE?-ask a fact. Ans-a place 

WHAT?-ask a fact. Or an interpretation of a fact- Answer a sequence of events. 

WHY?-ask for opinion or why the guest took a course of action. 

The knowledge of the questions types would help you know the answer to expect from a 

question. A combination of question types results in multiple questioning, which is not proper 

interviewing. Don‟t ask questions like “Why did your players walk off the pitch and what 

would you want the Football Association to do?” Such multiple questions might leave the 

interviewee confused, therefore not giving the right answers to your questions. You also need 

to note the following:  

-Do not use distractive speech mannerisms. These could affect the chances of your guests 

making meaning of your questions. For examples, “er”, “mmm”. When you prepare 
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adequately for a programme, your chances of reducing speech mannerisms are high. Donald, 

Maynard and Spann (2008) hold that a presenter should avoid unnecessary repetition and 

stammering, also when trying to buy time. They suggest the presenter pause until the right 

words come. 

-Avoid leading questions. By asking leading questions you are unconsciously leading the 

interviewee to a particular response. After the first match of the Super Eagles with Burkina-

Faso at the African Cup of Nations (AFCON) 2012 in South -Africa, imagine a presenter 

asking the coach, Steven Keshi, “You must be upset at the officiating?” It would be better to 

ask “What is your view of officiating in today‟s match?” 

-Avoid ambiguous questions. When a question is ambiguous the interviewee might not make 

meaning of it. It is right to keep the question short and simple, and avoid verbose questions, 

that are questions that contain many high sounding words. 

-Avoid wide questions, e.g. “Tell us about you?” This is definitely a wide question. Where 

does the interviewee start from? His childhood,  schooling, business, religion or work? It is 

better to ask specific questions, e.g. “How was it schooling in a rural area?” 

-Throw in some tough questions and some surprise questions. As a presenter you are there to 

get answers and not to create a good impression. Questions should not serve as a public 

relations tool for the guest, but to proffer solution to questions raised. Tough questions should 

not be personalized by the presenter. Ensure you appear objective in your presentation. For 

instance you could ask: 

1. Media reports say you are wanted for…What is your response? 

2. How do you react to people who say….? 

3. Some politicians say you are „any government in power‟, could you clarify this? 
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Those are some civil or polite ways to ask tough questions in a programme. That would 

mostly generate the desired responses and not embarrass your guest. 

-Use Body Language. Always maintain eye contact with your interviewee as well as with the 

viewers (in case of television). Inability to maintain eye contact can lead to loss of interest on 

the part of your interviewee. Through non-verbal communication, a presenter could show 

surprise, interest, empathy, encouragement or agreement. It is not appropriate to use words 

like “I see”, “Oh yes” etc. Response to the answer given by the guest should be done mostly 

with non-verbal communication. You could use eye contact to control the time usage on the 

programme. 

-Ask enough questions. Sometimes in case of recorded programmes, some presenters or 

reporters do not ask adequate questions to fill the airtime allotted for the programme. It is 

ideal to ask more than enough questions and then edit out the ones that are not useful. 

-Have the ability to listen carefully. Most presenters or reporters usually stick with their pre-

arranged questions. 

-Monitor technical functions. Voice level should be checked to be in line with the 

microphone level. The guest should sit and maintain appropriate distance to the microphone. 

Stage 3-Winding up the Interview Programme 

When ending a programme, you can use signal words to indicate the end of the programme, 

“Finally, dear viewers”, “In conclusion, we have”. The interviewer must let the 

viewers/listeners know that he is winding up the programme .In winding up; you can restate 

the aim of the programme, the guest and what was achieved on the programme.  Interviews 

are not always reliable source of accurate information, due to the bias that could come from 

the interviewee. Therefore, research before and after a programme would help in verifying 

claims made during the interview by the guest 
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TYPES OF INTERVIEWS 

They are the following: 

1. Informational: The purpose of informational interviews is to find some socially 

relevant facts from the interview. The interviewee is selected based on his position or 

competence in a particular area of human endeavour. The interviewee is viewed as 

possessing qualities that could provide needed information on the programme .For 

instance; a medical doctor is best fitted to be interviewed on the causes of cancer. 

Specifically, an oncologist, who specialises in the treatment of cancer, would be a 

good guest to speak on cancer.   

2. Interpretative/Official: In the interpretative or official form, the interviewee has 

some facts, and the presenter asks questions that can bring out these facts. When the 

interview is official, it raises questions on foreign or domestic policies etc. The 

interviewer must ensure that he does not lose focus of the purpose of the programme. 

3. Emotional/Portrait: In this type of interview, the emotion of the interviewee is 

involved. Examples of such questions are: “How does it feel like…? “What is the 

feeling among your followers…?”A question is viewed as emotional questions, when 

you bring –out the person behind the issue being discussed. 

4. Discussion/Problem Analysis: This usually involves a group of discussants. As the 

presenter, you ask questions and also make comments. You, however have to be well 

knowledgeable on the issues under discussion. 

Other types of interview programmes exist based on exigencies, ownership structure, 

commercial interests, among other reasons. However, most broadcast outfit produce 
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programmes that have content that the people would love to follow, or that have 

advertisers or sponsors.  

 

SUMMARY 

This lesson focused on how to present interview programmes. We looked at the role of 

the Anchor or presenter and the Guest or Interviewee. The study listed the steps in 

presenting an interview programme to include: Research on the subject, handling 

presentation, winding up the interview. We also looked at some of the types of interviews 

programmes: Informational, Interpretative/official, Emotional/portrait and 

Discussion/problem analysis programme. 

 

  

 

POST TEST 

1. List and explain three of the stages involved in packing an interview programme? 

2. Itemise and explain five sources of research materials for broadcast programmes? 

3. Which factors can influence the type of interview programme presented in a broadcast 

station? 
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LECTURE NINE 

STEPS IN PRESENTING NEWS AND CURRENT AFFAIRS PROGRAMMES 

Specific objectives of the lecture 

On completing this lecture, you should be able to do the following: 

i. Understand how to present news and current affairs programmes 

ii. List some tips for presenting news programmes 

iii. Understand types of television and radio news broadcast 

Pre-Test 

1. List and explain three tips for presenting news and current affairs programmes? 

2. What do you understand as straight news presentation? 

Introduction 

In presenting a news programme, it is important that we remind ourselves of what is news. 

Hilliard (1976) says “Any real happening that may have an interest for or effect upon people 

is news”. News is freshly received or noteworthy information on recent or important events. 

News is the communication of selected information on current events which is presented by a 

type of media. This could range from broadcast, internet, print word of mouth and is normally 

targeted at a third party or mass audience. Akinfeleye (2007) adds that “News is the act of 

making information of common knowledge or an account of unusual events which must be 

reported ‟‟. Stovall (1999) adds that news is one of the elements that hold a society of diverse 

and scattered people together. He notes that the fact that a group of people share the same 

information that is current allows the group to operate as a community. 

Writing news for presentation on the broadcast media is slightly different from writing for the 

print media. The broadcast media do not have the luxury of space that the print media have. 
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The stories on the broadcast media are kept short and simple, in order to fit into the limited 

time. In the presentation of news programmes the content could range from straight fit, 

reports, commentaries among others. So, it behoves on you to know when content is 

objective or subjective. The awareness of the content approach: straight news analysis or 

personal opinion would help the presenter not to confuse editorializing with news. Distortion 

of stories or the presentation of only one side of the picture can change a news story, an 

opinion or comment. Incomplete statements and the excessive use of colour words can do the 

same thing. 

A news presenter should avoid undue sensationalism. The approach to news presentation 

should be friendly and honest. In presenting current affairs programmes where guests are 

featured, there is usually some amount of subjectivity. This comes in the form of 

contributions from the interviewees which could be clearly opinionated. 

The scripting of news on the broadcast media (TV. and Radio) is similar. The important 

difference is that television is based more on video, while radio is based on audio content. 

News presentation is one of the forms that are more formal, anchored in a way devoid of 

flowery language, poesy, and other literary devices .In straight news presentation, the anchor 

does not editorialize, or is subjective; rather he or she sticks to the formal language and script. 

In current affairs or commentaries, opinions which are subjective are usually contained. This 

is so, because the guest or media sometimes make comments that are not objective. White 

(2002), Stovall (1994), Hilliard (1976) list some points that a presenter of news programme 

should note. 

-News Presenters should avoid overuse of Pronouns: In presenting news, avoid the overuse of 

many pronouns: she, him, they etc. The listener or viewer could get confused as they would 

not know who the pronoun is referring to. The technique that is good is to tuck in the pronoun 

between different paragraphs, where the name is mentioned. For instance, you could put a 

pronoun in a second paragraph. 
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-Avoid Cliches: Cliches are those overused expressions that have become monotonous to the 

ears of the listener/viewer e.g. “You cannot over-emphasise…”, “Cankerworm that has eaten 

deep into the fabric of our society”. It is better to keep the expression in news content fresh 

and simple. Listen to what Hilliard says about a cliché, „„a phrase that has been used so often 

that it has no zip, has outlived its usefulness. A cliché is a worn-out phrase”. 

Avoid Libellous Statements: Using words considered injurious to a person or institution is 

not permissible in broadcast presentation. Such words including criminals, prostitute, 

hypocrite, dubious, unstable, drug peddler etc, should not be used. 

-Use Active Voice and Active Verbs: In presenting news programmes, it is ideal to use the 

active voice, as this gives your report some form of freshness or immediacy. Don‟t say, “Ten 

football fans have been taken to the hospital, after the fracas that followed the football match 

yesterday”. Instead say, “Ten football fans are in the hospital following the fracas at 

yesterday‟s football match” 

-Remove Unnecessary Syllables: News presenters are better when words are kept short, e.g. 

“act” for action, “basic” for elementary. Removing unwanted syllables would create for some 

fluidity in the report. 

-News Presenters should learn Proper Pronunciation of Words: The hallmark of quality 

presentation is good pronunciation. You need to get familiar with the pronunciation of 

foreign and local names. When in doubt, ask. It is amazing to see how Nigerian presenters 

fail in pronouncing names that are not from their own ethnic group. As students, ensure you 

pay particular attention to courses in phonetics, get familiar with the pronouncing dictionary 

etc. they would help you get the proper pronunciation of words. 

-Avoid Repetition: Some presenters are in the habit of repeating what has already been shown 

in a picture on television or placed as actualities/insert on radio. Do not repeat actions that the 
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viewers/listeners have already seen or heard e.g, “as you can see here”, or “as shown on your 

screen”. 

-Work with Other Team Members to Achieve Good Presentation: Presentation on the 

broadcast media is the end product of the work of many people. Rich (2010) explains that 

“the process of producing a newscast is complex. It involves several editors and producers 

who must plan every second of the broadcast and adapt to constant changes throughout the 

day as news breaks”. The news and current affairs programme presenter must thus be a team 

player, vast in good pronunciation, well prepared and confident. 

Summary 

In this lesson, we have discussed the nature of news presentation. We have established that 

the presentation of news programmes is done in formal language, where the anchor is guided 

strictly by the script. We also emphasized the fact that current affairs programmes and 

commentaries are sometimes subjective and opinionated. 

We then listed some tips that a news presenter can use to achieve good presentation. These 

include: Avoid overuse of pronouns, clichés, libellous statements, poor pronunciation, and 

unnecessary syllables etc. 

 

POST-TEST 

1. In which ways can news and current affairs programme presenter fall into a case of 

defamation? 

2. List and explain five points a news presenter must note. 

3. What are the differences in presenting news programmes and current affairs 

programmes? 
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LECTURE TEN 

PRESENTING AUDIENCE   PARTICIPATION PROGRAMMES 

Specific   Objective of the   Lecture 

On completing this lecture, you should be able to do the following 

a) Understand audience participation programmes 

b) Know some tips for presenting Audience Participation programmes 

 

PRE -TEST 

1) What is an audience participation programme? 

2) In the present information age, where technology has become central to broadcast, audience 

 Participation has become regular .An audience participation programme is one in which people take 

part through phone-in, text messages, tweets and other ways. It could also be a show where the 

presenter has a studio audience, such as a Debate, Reality Show or Game show. Audience 

Participation programmes are becoming more engaging, since more people can participate through 

the use of new information and communication technologies., 

For you to present audience participation programme well, here are a few tips: 

1) GAIN THE CONFIDENCE OF THE AUDIENCE: 

As a presenter of an Audience Participation programme, you must ensure that you gain the 

attention of the viewers. This you can attain by showing competence, confidence and some level of 

originality. Since the audience of broadcast programmes are always heterogeneous, the presenter 

must engage the listener or viewer properly. For instance, on a Talk Show, where the audience 

participates, the presenter should set the pace for the involvement of the audience by being 
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engaging. Sometimes, this can be achieved by using some human angle stories, logic, research based 

details etc.  

2) TIME THE INVOLVEMENT OF THE AUDIENCE: In a programme that has audience participation, the 

intervention of the presenter should be carried out in such a way that it would not be seen as fancy, 

but relevant to the progress of the programme. A good example is for you to ask a question and call 

on the listener or viewer to contribute, in the form of answers to questions you posed. Some 

broadcast experts also note that aside asking questions a presenter could use: 

PAIRED SHARE-A technique where members of the audience interact with themselves on a specific 

discussion point. An example is for a presenter to encourage audience members to share 

experiences on how they got bye during a fuel strike. 

CONTINUUM-You pace out a line or space in the studio floor, where people can stay to indicate their 

experiences on the issue of discussion. Then where ever they stay on the continuum they could 

share with people in their circle before contributing to the programme. 

3) PLAN YOUR QUESTIONS CAREFULLY-Scripting remains the pivot on which broadcast content is 

built. Therefore, you as a presenter should plan the questions you want to ask the audience .Make 

certain that the wordings are appropriate. Also strive to test run the questions with some people to 

ensure that the questions are relevant. 

4) INSTRUCT AUDIENCE ON PARTICIPATION-In addition to properly framing questions, you also 

have to instruct the audience on what you as the presenter wants them to do at particular stages on 

the programme .For example, on the ‘’ Big Brother Africa show ‘’the Housemates are guided by the 

co-ordinators on the task they are expected to perform at each stage of the Reality Show. 

5) REWARD AND SHOW AUDIENCE THE VALUE OF THEIR PARTICIPATION: In most audience 

participation programme, there is a trend towards rewarding the audience .The goal is to enhance 

the desire to be involved. For instance on the programme “Who Wants to be a Millionaire”, there is 

a segment for audience play and home play. In this way, the studio audience and those at home are 

given the opportunity to win some gifts. Aside rewards, as the presenter, you let the 
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audience know that their participation is an integral part of the success of the programme. 

Sometimes, you can give a poser that the participants can provide answers to. 

6) MONITOR AND CONTROL AUDIENCE PARTICIPATION-Some presenters are wont to lose 

control of their programme, due to inability to control the contribution of the audience. For 

instance, in a Phone-in programme you should encourage the listener or viewer to focus 

their responses to the issues on ground, instead of assassinating peoples’ character or using 

vulgar words, not suitable for use in the broadcast media. Such words are referred to as 

Not-to-be-broadcast {NTTB].In addition, you should get regular feedback from audience 

participation, in order to control their involvement. This is important, because you are 

sharing your control of the programme with the participants. 

  

SUMMARY 

Audience Participation programmes are one of the most popular types of broadcast 

formats. This is so, because of the place of technology. This lecture lists some of the 

strategies for presenting   Audience Participation Programmes –Gain the confidence of the 

audience, time the involvement of the audience, plan your questions carefully, reward or 

show the audience the value of their participation and monitor and control audience 

participation. 

POST TEST 

1) What is the importance of audience participation in a broadcast programme? 

2) List and explain three tips for presenting an audience participation programme? 
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LECTURE ELEVEN 

IMPORTANCE OF ELOCUTION IN BROADCAST PRESENTATION  

Specific Objectives of the lecture 

On completing this lecture, you should be able to do the following: 

a) Explain the place of elocution in broadcasting. 

b) Understand the aspects of elocution. 

c) Appreciate the growing need for training in elocution. 

 

PRE-TEST 

1. What is the importance of elocution in broadcast presentation? 

2. List and explain three aspects of elocution? 

3. Why is there so much emphasis on elocution training in broadcasting? 

 

INTRODUCTION 

    With the increasing number of broadcast stations in Nigeria, there has come an increasing 

quest for training in the act of elocution. Elocution is viewed as the ability to have clear and 

expressive speech, with focus on distinct pronunciation and articulation. Elocution is defined 

by the Chambers Dictionary as “act of speaking clearly and effectively”.                                                                            

It also relates to a person‟s manner of speech when speaking or reading aloud in public. 

Elocution is concerned with proper pronunciation, grammar style and tone. 
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    In broadcasting, the place of elocution is critical, in that presenters who serve as link 

between the broadcast outfit and the public have to use acceptable elocution standards. 

Presenters, ranging from News readers, Announcers, Compere, Disk Jockeys and Video 

Jockeys among others, are usually expected to have a good grasp of elocution. In the sixties 

up to the eighties, Nigerians usually tuned to their radio and television sets, in order to copy 

the presentation styles of some of the presenters then such as Ikenna Ndaguba, Julie Coker 

and their likes. 

    Drawing from global practice, Tutor pages.com, a tuition portal in Britain reports that of 

the 20,000 enquiries it got in 2011, elocution was top, followed by university level statistics. 

What this reveals is that people searching for jobs in international organisations, such as U.N, 

C.N.N, ALJAZEERA, and so on, always strive to get an acceptable elocution pattern. People 

desire to possess a style identified as Queen‟s English, Acceptable British English or 

Received Pronunciation. 

    Against this pursuit of training in elocution, someone noted that “if accent no longer 

matter, why the sudden rush for elocution?”  Another notion is that accent is what makes the 

world we dwell in lively. Accent could be likened to colour. For instance, we have American 

accent, British Accent, Ghanaian Accent, Nigerian Accent and other accents in the world. 

Tutor pages.com elaborating on the place of elocution in broadcasting notes that the British 

Broadcasting Corporation permits the use of regional accents by broadcasters, but encourages 

people to reach a meeting point in the use of elocution. 

ASPECTS OF ELOCUTION   

    Some aspects of elocution that you need to get conversant with as an aspiring broadcaster 

are: 

 ARTICULATION: Refers to proper pronunciation. 
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 INFLECTION: This has to do with the pitch or tone of the presenter‟s voice in 

addition to the modulation of accent. Specifically, pitch is a key auditory aspect of 

sound referred to as fundamental frequency of sound. While tone is the quality of 

sound that distinguishes it, making it recognizable by its constant pitch.    . 

 ACCENT:  Refers to emphasis placed on a particular syllable, word or phrase in 

comparison to the lack of emphasis on surrounding syllable or parts of the 

sentence. 

 VOICE: Is measured in terms of the quality, clarity and effectiveness of that 

which is being spoken or expressed. 

 GESTURE: It refers to any movement that supports a spoken word, particularly a 

movement designed to emphasize or aid in the communication of spoken words. 

Gestures which fall in the area of non-verbal communication go a long way in 

affecting content delivery in broadcasting. For instance, the gestures that a 

presenter shows on a television programme can affect audience perception of the 

messages in delivery. 

    In addition to paying attention to elocution and its features in broadcasting, Mencher 

(1993) adds that grammar should be used appropriately in broadcast presentation. When a 

presenter makes grammatical errors on a programme, there is the likelihood of the station 

losing some of its viewers as well as advertisement. This is so, because poor grammar 

damages good presentation. Knowing the importance of this, students who take courses in 

broadcasting are required or encouraged to offer courses in linguistics/phonetics, and in 

grammar. 

    A good grasp of elocution and grammar would go a long way in helping to achieve 

quality presentation. Another dimension to elocution and grammar is writing. A person 

that wants to succeed in the field of broadcasting (including presentation) must possess the 

ability to write well. Stovall (1994) adds that “though broadcasting has to do with audio-
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visual, virtually all aspects of content are written. You as a broadcast journalist should not 

only strive to get used to proper pronunciation and grammar, but should also get used to 

writing properly. 

SUMMARY 

    In this lecture, we have discussed the importance of elocution in broadcasting. We 

noted that the licensing of more broadcast outfits has further brought an increase to the 

number of people desiring knowledge in elocution. 

    We emphasised that elocution has to do with the ability to have clear and expressive 

speech with attention on distinct pronunciation and articulation. Parts of the areas of 

elocution are: articulation, inflection (tone and pitch), accent, voice and gesture. However, 

we also established that in addition to elocution, students should be conversant with good 

grammar and writing skills. These would enhance good presentation and sustain audience 

patronage.   

POST-TEST 

1. List two importance of elocution in broadcasting? 

2. Explain two aspects of elocution? 

3. What is the relevance of grammar and good writing in broadcast presentation? 

 

REFERENCES 
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LECTURE TWELVE 

RELEVANT BROADCAST ORGANISATIONS IN NIGERIA 

Specific Objective of the lecture 

On completing this lecture, you should be able to know the following: 

a) Identify relevant broadcast and media organisations in Nigeria. 

b) Understand the Nigeria Broadcasting Code. 

c) Know about the Constitution of the Nigeria Union of Journalists. 

PRE-TEST 

1. What roles does the Nigerian Broadcasting Code play in broadcasting? 

2. List two components of the Nigerian Broadcasting Code.? 

3. List and explain three of the provisions of the NUJ constitution? 

 

INTRODUCTION 

   The Mass Media in Nigeria pre-dates the independence of the country. Momoh (2004) 

notes that the following are some of the media related Acts or law that had been used in 

Nigeria: 

1. The Newspaper Act, 1917. 

2. Printing Presses Registration Act 1933. 

3. The Criminal code Acts and Schedules that dealt with such issues as power to prohibit 

importation of publications, seditions, contempt of court and so on. 
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Post Independence period, there were some other decrees that had to do with mass media. 

This include: The Defamatory and Offensive: Publications Decree No. 44 of 1966, 

 News Agency of Nigeria Decree of No. 19, of 1976. 

 Nigeria Television Decree No.24, 1977 

 Nigerian Press Council Decree No. 31, 1978 

 Federal Radio Corporation of Nigeria Decree No. 8, 1979 

 Nigerian Media Council Decree No. 59, 1989 

 Nigerian Press Council Decree No.85, 1992 

 National Broadcasting Commission Decree No. 38, 1992 

 Offensive Publication (proscription) Decree No. 35, 1993 

 Nigeria Press Council (amendment) Decree No. 60, 1999 

You as a student of broadcasting should endeavour to be conversant with some of the legal 

issues, policies and political issues that have to do with the mass media which includes 

broadcasting. We shall now briefly discuss some of agencies or policies that regulate media 

practices in Nigeria. 

1.  THE NIGERIAN PRESS COUNCIL: The Nigerian Press Council resulted from Decree 

No. 35 of 1992. Its goal was to enhance high professional standards for the Nigerian Press.  

The objectives of the Press Council as contained in the enabling law   include: 

a) Fostering the achievement and maintenance of high professional standards by 

the press. 

b) Accrediting and/or discrediting journalism/mass communication programmes in 

Nigeria. 

c) Ensuring the protection of the rights and privileges of journalists in lawful 

performance in Nigeria. 
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d) Reviewing developments likely to restrict the supply and importance or which 

are liable to prevent free access of the press to information and advising on 

measures necessary to prevent or remedy such development. 

e) Enquiring into complaints about the conduct of the press and the conduct of any 

person or organisation towards the press. 

An Open Society Foundation Publication (2010) explains that the Nigerian Press Council 

derives its funding from government grants, as well as support from the Nigerian Union of 

Journalists (NUJ), Nigerian Guild of Editors (NGE), NPAN (Newspaper Proprietors 

Association of Nigeria) and BON (Broadcasting Organisation of Nigeria). In addition, it 

derives funds, while performing some of its duties. 

2.  THE NIGERIAN PRESS ORGANISATION (NPO): The Nigerian Press Organisation 

comprises all mass media groups in the nation. The list includes the Nigerian Union of 

Journalists (NUJ), Nigeria Guild of Editors (NGE) as well as the Newspaper Proprietors 

Association of Nigeria (NPAN). 

3.  THE NIGERIA GUILD OF EDITORS (NGE): The NGE draws its membership from 

journalists from the rank of Editors and above. Specifically, for editors of daily or weekly 

newspapers, magazines, radio and news agencies in Nigeria. The goals of the Guild  include: 

 Promotion of high standard of professional practice. 

 Enforcing (in league with other bodies) the code of ethics of professional 

practices. 

 Representing Nigerian Editors as a group. 

4.  THE NATIONAL BROADCASTING COMMISSION (NBC): The NBC was set up to 

regulate the Broadcasting Industry in Nigeria. According to an Open Society Foundation 

Publication, NBC was created by a military decree 38 of 1992. The decree notes that “ the 

Federal Military Government hereby decrees that as follows, there is hereby established a 
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Commission to be known as the NBC, which shall be a body corporate with perpetual 

succession and the commission may sue and be sued in its corporate name‟‟. After the return 

to civil rule in 1999, the NBC decree (with its 1999 amendment) became Act of Parliament, 

now referred to as the National Broadcasting Commission Act. 

 Some of the functions of the NBC are: 

 Advising the Federal Government on policy implementation in broadcasting. 

 Processing and recommending broadcasting license application to the president 

through the information minister. 

 Undertaking research and development. 

 Upholding an industry code and setting standards. 

 Addressing public complaints. 

 Upholding equity and fairness, promoting indigenous cultures and community life. 

 Measuring audiences and penetration lands; harmonising government policies on 

trans-border transmission and reception. 

 Monitoring for harmful omission, interference and illegal broadcasting. 

 Determining and applying sanctions. 

 Approving transmitter power, station‟s location, coverage areas and equipment types 

carrying out other activities necessary for the discharge of its functions. 

    The National Broadcasting Commission (NBC) is pivotal to the broadcast industry, 

because of its roles of licensing and monitoring of stations. As a student of broadcasting, it is 

very important you get familiar with the running of the NBC. 

5.   NIGERIA BROADCASTING CODE:  The Nigeria Broadcasting Code was put in 

place to assist broadcasters to make quality decisions and build credibility in their vital role 

of providing the public with the power to make important decisions, thus serving the society 

in an ethically responsible and constructive manner. 
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    The objectives of the National Broadcasting Code (2006) are ensuring that broadcast 

organizations: 

 Adhere to the general principles of legality, decency, truth, integrity and respect 

of human dignity as well as the cultural, moral and social values of the people 

within the provisions of the constitution. 

 Pay special attention to the protection and development of children and other 

person‟s requiring special care and consideration. 

 Be mindful of the degree of harm and offence likely to be caused by the inclusion 

of any material in programming in general or in specific terms. 

 Maintain Professional Independence and Editorial Control over content and 

scheduling. 

 NBC Code   gives the acceptable ways of covering crises, disaster, emergency, religion, and 

politics and so on. It also gives direction on issues of accuracy, objectivity and fairness, 

integrity, authenticity, good taste and decency, morality and social values, crime, law and 

order, among others. 

6.   THE NIGERIA UNION OF JOURNALISTS:  The NUJ was established on March 15, 

1955 and membership is open to practicing journalists. However, observation shows that 

membership now includes Information Officers, Public Relations Officers in government 

establishments. In addition, journalism educators are now members of the umbrella body of 

journalists in Nigeria. Presently, the NUJ engages in dual roles as a professional and trade 

union body. 

Functions of NUJ 

a) Promoting professional excellence in journalism in Nigeria. 

b) Registration and keeping register of journalists in Nigeria. 

c) Fighting for the welfare, good working condition for its members, and 
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d) Training and retraining its members, and so on. 

7.   CODE OF ETHICS FOR NIGERIAN JOURNALISTS:  The Nigerian Union of 

Journalists which is an umbrella body for journalists in the country has its own code of ethics. 

The code notes that “Journalism entails a high degree of public trust. To earn and maintain 

this trust. It is morally imperative for every journalists and every news medium to observe the 

highest professional and ethical standards.” 

    Some of the provisions of the NUJ code are: 

 Editorial Independence. 

 Accuracy and fairness. 

 Privacy. 

 Privilege/non-disclosure.   

 Decency, Discrimination, Reward and Gratification. 

 Children and minors, Access to Information. 

 Public interest, social responsibility. 

 Copyright 

 Press Freedom. 

8.    FREEDOM OF INFORMATION ACT:  The Freedom of Information Act, 2011 was 

passed with the goal of making public records and information more available, provide for 

public access to public records and information. In addition, it is to protect public records and 

information to the extent consistent with the public interest and the protection of personal 

privacy, protect serving public officers from adverse consequences for disclosing certain 

kinds of official information without authorisation and establish procedures for the 

achievement of those purposes (Media Rights Agenda 2011). 
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The purposes and objectives of the FOI Act include: 

 To make public records and information more freely available. 

 To provide for public access to public records and information. 

 To protect public records and information to the extent consistent with the public 

interest and the protection of personal privacy. 

 To protect serving public officers from adverse consequences for disclosing certain 

kinds of official information without authorisation and 

 To establish procedures for the achievement of these purposes and other related 

matters. 

    One strong point of the Act is that there is now a better legal framework for Nigerians to 

access information held by public officers, authorities and institution in Nigeria. In relation to 

broadcasting, the FOI Act gives journalists a better opportunity to be able to gather more 

information to enhance content production.    
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SUMMARY 

 

In this lecture we looked at relevant broadcast organizations in Nigeria. Focus was on 

the mass media before independence and the Acts or Laws that governed the 

profession then. These include the Newspaper Act of 1917, Printing Press Act ,1933 

as well as the Criminal Code Act. You were also advised to get familiar with early 

post independence policies in the media industry ,such as the Nigerian Television 

Decree No .24 of 1977,Nigerian Press Council Decree No .31 ,1978;Offensive 

Publication (Proscription)Decree  No,35,1993 among others. The broadcast related 

agencies or policies discussed include: The Nigerian Press Council, The Nigerian 

Press Organization (NPO), The Nigerian Guild of Editors (NGE), The National 

Broadcasting Commission (NBC), The Nigeria Broadcasting Code, Freedom of 

Information Act and the Code of Ethics of Nigerian Union of Journalists (NUJ)   

   

  

POST TEST 

1, In which ways can the freedom of Information Act enhance broadcast journalism? 

2, List two reasons why the National Broadcasting Code was put in place?  
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LECTURE  THIRTEEN 

HISTORY OF THE MASS MEDIA IN NIGERIA 

Specific objective of the lecture 

On completing this lecture you should be able to do the following: 

a)  Explain the history of mass media in Nigeria  

b) Understand the history of the broadcast media in Nigeria 

c)  Explain the various influences on the broadcast media in Nigeria. 

 

The Pre-Test 

1. What are the main factors that led to the on-set of the mass media in Nigeria? 

2. How did broadcasting begin in Nigeria? 

3. In which ways has the liberalization of the broadcast media aided presentation and other 

aspects of content?. 

 

INTRODUCTION 

In the over hundred years of Nigeria‟s existence, especially the in-roads made by 

missionaries and colonialists, the mass media were active in diverse ways. The history of 

journalism in Nigeria is built on four tripods, which are the missionary, colonialist, military, 

and then civilian era .A missionary with the Church Missionary Society (CMS) Reverend 

Henry Townsend set up a bilingual newspaper christened “Iwe Iroyin” in 1859. One part was 
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in Yoruba Language (a major indigenous Language in Nigeria) and the other part was in 

English Language. 

Journalism or the press is a hundred years older than Nigeria as an independent country. This 

is so, as the first newspaper in Nigeria, “Iwe Irohin” was published in Abeokuta, Ogun State 

in 1859, while Nigeria achieved political independence in 1960 (Momoh, 2004) . According 

to Oloyede (1985) cited in Iyagbaye (2000) following this in 1963, Robert Campbell 

published what was viewed as the first real newspaper, “ The Anglo African”. The first 

magazine to be published in Nigeria was the Nigerian edition of the Readers Digest which 

was called “Read”, published in 1887. Magazines started when the missionaries saw the need 

to support messages from the   pulpit with written words. Such magazines include. “In leisure 

Hour” in 1917 by Church Missionary Society (CMS) , “African Church Gleamer” (1917) 

“African Hope” (1919). “The Nigerian Catholic Herald (1924)”. 

In the fifties, a group of general interest magazines including “Aworerin,” “Drum”, came up 

.While in the 1960s and 70s there was a trend towards reproducing content from foreign 

magazines and newspapers. Some of the popular  foreign magazines: Right –on, Jet, Ebony, 

Esquire, Penthouse were prominent on the news stand in Nigeria  

Some of the most prominent print media outfits in the 1980s and beyond include; New 

swatch, Hints, Fame, Punch,, Guardian, Tribune was particularly prominent from the sixties 

etc.  Today there are hundreds of magazines, newspapers at national, regional or local levels.   
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                                 HISTORY OF BROADCASTING   

The concept of broadcasting and when it actually began have been subjects of debate and 

contention from various sectors. However ,experimentation with television broadcasting 

commenced in 1923.While,commercial broadcasting on television started in the 1930s.LeRoy 

Wilson (1989) ,explains that  a Russian immigrant to the ,USA,Vladimir Zworykin,invented 

the Iconoscope, which was the first electronic tube for a television  camera .He was to 

develop the Kinescope or picture tube later .In the same period ,Cable Radio ,also 

commenced in 1928 and Cable television from 1932.Similarly, in 1927,Philo Farnsworth 

patented electronic television system, and   by 1928 to 1930 there was experimentation with 

telecasting by many organizations. By 1939.the National Broadcasting Company, founded in 

1926 as a subsidiary of the Radio Corporation of America (RCA) offered regularly scheduled 

telecasting to Americans. The British Broadcasting Corporation (BBC) commenced radio 

broadcasting in the United Kingdom in 1927 and within Five years it had begun to broadcast 

into Africa. In 1932, a relay service was launched in Nigeria, known as Radio Distribution 

Services (RDS) started in Lagos and extended to Ibadan in 1939.Radio broadcasting which 

was introduced by the colonial government transmitted the Overseas Services of the BBC, via 

wired system with loud speakers at the listening end. In 1951, the RDS transformed as the 

Nigeria Broadcasting Service, later incorporated as the Nigeria Broadcasting Corporation in 

1957. This arrangement was a monopoly, until 1959 when the broadcasting law that allowed 

the establishment of regional broadcasting houses was passed. 14 years after Britain 

commenced her first television service, Chief Obafemi Awolowo, then Premier of the 

Western Region of Nigeria, in tandem with the Overseas Rediffusion Limited, established a 

television service in 1959, known as the Western Nigeria Radio Vision Service Limited.  The 

aim was to bring radio and television service under one roof. A medium size transmitter of 

500 watts power was placed on Mapo Hill,Ibadan,while another was placed at Abafon,in 

Ikorodu  ,Lagos.In 1962,the Western region government bought over all the share held by the 

Overseas Rediffusion Company ,thereby taking over full control of the WNBS/ WNTV. 
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The Nigerian Television Service was established in Lagos in partnership with the Radio 

Corporation of America (RCA) and the National Broadcasting Company International limited 

Managing the running of the outfit .During this era, in 1978 the military government under 

General Olusegun Obasanjo took over television stations in the country, turning them into 

Nigerian Television Authority (NTA).Presently NTA as a broadcast group has television 

stations in all the states of the Federation. Similarly, all states of the nation have set up their 

own public or government television stations .These includes: Broadcasting Corporation of 

Oyo State (BCOS,), Edo State Broadcasting Service (EBS), etc.    

. In 1978,the then Nigerian Broadcasting Corporation was re-organized into what is now 

known as the Federal Radio Corporation of Nigeria(FRCN) .The military government then 

ordered the NBC to take-over stations that transmitted on Short Wave transmitters from state 

governments ,while it gave its stations that that broadcast on Medium Wave  to the state  

government. Following this, the Broadcasting Corporation of Northern Nigeria, BCNN, was 

merged with the NBC stations in Lagos, Ibadan and Enugu translating to the present FRCN.  

Presently, FRCN has over 40 stations across the states of the  of the federation. In 1988, the 

then Military Government, led by General Ibrahim Badamasi Babangida promulgated the 

privatization and commercialization decree. Many reasons where deduced for the 

commercialization of the broadcast media as well as the licensing of private broadcast 

organization. These include: 

CURTAILING GOVERNMENT STRONG HOLD ON THE BROAD INDUSTRY-The 

military had ruled Nigeria for most part of the nation‟s independence .Whenever there was a 

military coup‟de tat, the broadcast media were used to announce such take-over of 

government. This is because of the reach of the broadcast media, their immediacy, and ability 

to reach the literate and the illiterate. This perhaps was the reason why the military ensured 

that broadcasting in Nigeria was controlled by the government alone. Owing to years of 

military rule in Nigeria private broadcast media did not take off until 1992, when the then 
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military government implemented constitutional provisions that allowed private organization 

or individuals to own broadcast outfits. The expectation was that engendering private 

ownership would promote enhanced services, in terms of diversity and quality in content, 

programming and production. 

ENHANCE PUBLIC PERCEPTION OF THE BROADCAST MEDIA-Before the 

privatization of the broadcast media in Nigeria, the public mostly viewed the NTA  ,FRCN 

and other state government owned media as mega- phones of government or public relations 

outfit of government and those at the helms of political affairs. The emergence of broadcast 

outfits such ad AIT/Ray Power,Channels,Cool fm, MITV,Silver Bird ,etc, has brought more 

positive public  opinion of the broadcast media, due to better quality programming, diversity 

and modern digital  equipment.  

PROMOTES COMPETIVENESS.-Monopoly of the broadcast media in Nigeria pre-1992 

resulted in a situation where quality of content was low, due to the absence of competitors. 

However ,with the partial commercialization of government media ,and the competition from 

private broadcast station, quality has improved .When an advertiser discovers that more 

viewers or listener are loyal to certain media stations he/she would most likely direct 

commercial placements to such stations. 

CREATES MORE JOBS- Private participation has resulted in the creation of thousands of 

jobs .This is so, as the stations need various skilled man power to handle the different 

departments and duties in the stations .Some of the people recruited include: presenters, 

reporter, producers, editors, studio managers, engineers, and information and communication 

experts .other support staff  like administrators, accountants ,commercial or marketing 

officers are also required to run broadcast outfits.  
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SUMMARY 

 In this lecture, we have focused on the historical dimension of broadcast media. This range 

from the influence of missionaries: Henry Townsend of the Christian Missionary Society, 

started the „Iwe-Iroyin‟‟in 1859, while, the Colonialists commenced the Rediffusion of 

content from the British Broadcasting Corporation (BBC) in 1932 in Lagos, then in Ibadan in 

1939.This lecture also focused on the growth of the print media ,government ownership of 

the broadcast media ,then the liberalization of the broadcast industry in 1992.   

 

POST TEST  

1, In which ways In did colonialism influence the emergence of the broadcast industry in 

Nigeria? 

2, How has the liberalization of the broadcast industry enhanced content delivery? 
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LECTURE FOURTEEN 

BROADCAST PRESENTATION EQUIPMENT 

This lecture is designed to:  

a) Expose the students to the various equipment that are in use in broadcast 

presentation. 

b) Explain some of the uses that the highlighted broadcast equipment are put 

into. 

 

PRE-TEST 

1, List and explain five types of equipment that are in use in presenting 

broadcast presentation? 

2, In which ways can broadcast equipment affect the quality of presentation? 
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INTRODUCTION 

Broadcast contents that have been scripted can be viewed as completed, when it 

is   presented on air and the viewers or listener has received it. A good quality 

script might be marred by poor equipment, so also a good presentation could be 

destroyed by bad equipment. Some of the broadcast equipment shall be 

discussed in this lesson. 

BROADCAST  PRESENTATION STUDIO  

    

PRESENTER IN A STUDIO WITH MICROPHONES, CONSOLE, 

COMPUTER LOADED WITH SONGS 

 

 

A broadcast studio as shown in this diagram is usually sound –proof, or 

acoustically treated. The essence of a sounded controlled studio is to ensure that 

extraneous sound or noise does not infiltrate the presentation of a programme. 
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STUDIO LIGHTING 

 

In presenting a programme, it is usually the norm to control the light that comes 

into the studio. This is done by controlling the natural light coming from outside 

the studio and the  artificial light that is generated in the studio. The light level 

is determined by the ambience that the director or the producer wants to create 

in the studio. For instance, if it is a television drama, the lighting could be 

controlled to create a night scene, afternoon etc. A studio that is not well lit 

could affect the viewers‟ understanding of the content of the programme. 
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CAMERAS 

 

 

We can have a well lit studio ,that is sound proof, but  without good cameras 

you cannot capture the pictures for the viewers at home .It is thus essential that 

we engage quality cameras for broadcast presentation.  

CONTROL ROOM WITH MONITORS 
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The control room is very important in broadcast presentation, as the cameras 

that capture pictures during a broadcast programme are controlled from it. 

Sometimes, a control room has more than thirty monitors that are used to select 

the pictures that would be picked from the cameras and relayed to the viewers at 

home or into the master tape of the programme.   

 

A CONTROL ROOM 

 
TRICASTER 

 
A Tricaster   merges live video switching ,broadcast graphics and web 

streaming into a portable, compact  appliance .It is useful in presenting quality 

content as well as diverse content platforms.  
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MICROPHONES 

 

 

Omni-directional  micro-phone 

 
Uni-directional micro-phone 

 

 

Microphones come in different forms and the list includes: Uni-directional mic, 

mono-directional mic among other types of microphones. 
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SUMMARY 

In this lesson, we focused on some of the equipment that are in use in broadcast 

presentation. These include: Microphones, Tricaster, and Monitors etc. The 

equipment go a long way in ensuring that broadcast presentation is well 

packaged.  

 

 POST TEST 

1, in which ways can equipment affect broadcast presentation? 

2, List and explain two types of microphones in use in broadcast presentation?   
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